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Introduction  
 

    AIM OF THE PAPER:  

    - The aim of the contribution was to analyze the development of shopping centers in Slovakia 

with the main focus on Bratislava in relation to the localization, structure, supply of premises, 

capabilities of shopping centers. The study analyses the system of shopping centers, its 

influence, importance and impact on their surroundings. This contribution is also dealing with 

retail function as such and with its wide relation with another functions and its position 

within the city as such.  
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Motivation  

 Create a map with the distribution of retail schemes by Pan European 
Center Standard from International Council of Shopping Centers in 
model area – Bratislava 
 Examine the relationship retail and transport in Bratislava 
 Problems and potencials in model area  
 Proposal development of retail features - proposal of regulation 

measures for individual districts in Bratislava 
 Retail coverage area in the direct catchment area of retail schemes 
 Proposal development of retail functions through new retail 

schemes 
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SLOVAKIA - Bratislava 
 

Source: SARIO, UBF.org (map) 



 The beginning of the 20th century      

  

Source: staratrznica.sk 

Development of shopping centers in Slovakia 

Source: sekanova.blog.sme.sk 

Department store Dunaj (1936) 
The old market hall (1910) 
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 60th - 80th years of the 20th century - Department stores PRIOR  

 

 

 

 

 

 

 

 

 

Development of shopping centers in Slovakia 

PRIOR Bratislava, 1968 

Source: www.geocaching.sk 

PRIOR Košice, 1968 

Source: kosice.korzar.sme.sk 
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 After 1989 
 the planned economy was changed to the market economy 

 changes in ownership relations, increase of business subjects in retail, business companies owned by 
the state were divided 
 

 1993 – 1998 (socio-economic context and their impact) 
 many retails in Slovakia that were placed in flat buildings or family houses 

 revival of department stores 

 wide-spectrum choice at one place - such as supermarkets, discounts, large-scale stores - started to 
arise 
 

 1998 – present 
 years 1999 and 2000 bring foreign companies to Slovakia, such as Tesco, Billa, Ikea, Carrefour, 

Kaufland 

 intensive building of various centres has begun, first in the capital and later this trend has been 
spread to the whole country 

 

 

 

Development of shopping centers in Slovakia (brief history) 
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Source: Colliers Intetnational, STU: Lukas Sarkozi 
(author), Andre Adamuscin, 2015 



Source: Colliers International, STU (Lukáš Sarkozi) 

Retail saturation in Slovakia and distribution by districts in Bratislava 



Source: JLL 

Retail 



Development of supply of areas 
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Graph 1. Development of supply of areas for shopping centres in Bratislava for 
years 1998-2015 

Source: Processed by the author based on data gained from several sources [HB Reavis,EHL, Ballymore, JLL, Colliers, Hamilton Group, 
shoppingpalace.sk, ocgaleria.sk, WEON group, oc-danubia.sk, Soravia] 
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Development of supply of retail areas 

Graph 2. Development of the supply of areas for the years 1998-2013 according 
to shopping centres in Bratislava  
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Source: Processed by the author based on data gained from several sources [HB Reavis, EHL, Ballymore, JLL, Colliers, Hamilton Group, 

shoppingpalace.sk, ocgaleria.sk, WEON group, oc-danubia.sk, Soravia] 
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Analysis of the model area - Bratislava 

Source: Lukas Sarkozi ,  Andrej Adamuscin (consultant) 



 

 

 

 

 

 

 

Availability of shopping centers in Bratislava 

Source: Miroslava Andrasikova (author),  Andrej Adamuscin (consultant) 

Availability of transport by mode. 



 

 

 

 

 

 

 

Distribution of retail projects by International Council of Shopping Centers - ICSC 

PAN EUROPEAN STANDARD DEFINITION – ICSC 

Format Type of scheme Size GLA 

Traditional Very Large 80.000 m2 < 

Large   40.000 m2 -

79.999 m2  

Medium    20.000 m2 -

30.999 m2  

Small Comparison based 5.000 m2- 

19.999 m2 

Convenience Based  5.000 m2- 

19.999 m2 

Specialized Retail Park Large (   

Medium   

Small    

Factory Outlet   5.000 m2< 

Theme-Oriented Center Leisure Based 5.000 m2< 

Non-Leisure Based 5.000 m2< 
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RELATIONSHIP OF A RETAIL AND TRANSPORT 
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Market position in the retail scheme within the district BRATISLAVA II  and 

major competitive of retail scheme 

Market position of dominant retail schemes 



Market position of dominant retail schemes 



Market position of dominant retail schemes 



Example: Regulation unit 1 in the model area - Bratislava 

Regulation unit 1 BRATISLAVA I 

Population 111 051 inhabitants 

Area 9,59 km2 

Population in regulation unit 1 38 823 inhabitants 

Population density 4048 obyv./ km2 

Saturation of retail space 1416,69 m2/1000 capita 

The minimum number of m2 of retail space in the area in the direct catchment area of retail 

schemes 

7 800 m2 

Maximum number of m2 of retail space in the area in the direct catchment area of retail 

schemes 

204 000 m2 

Total retail space 0-55 000 m2 

Shopping centers with a GLA of over 50 000 m2 Galeria Eurovea 

The dominant retail scheme Galeria Eurovea (55 000 m2) 

Anchor tenant mix in dominant retail scheme BILLA, Peak & Cloppenburg, C&A, H&M, Reserved, 

Mango, Sports Direct, Cinema City 

REGULATORY MEASURES (RM) 

RM1 Maximum GLA of future retail development scheme 20 000 m2 

RM2 Destined type of retail scheme In Town Centre Mall 

RM3 Temporal scope of the RM1  a RM2 10 rokov 

RM4 Architectural measures The unification of the facade, regulation of the location 

and size of advertising 



Example: Regulation unit 1 in the model area - Bratislava 



Result - Future of market position of the proposed retail scheme 
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Market position in the retail scheme within the district BRATISLAVA II  and major 

competitive of retail scheme, SOURCE:  Lukas Sarkozi , Andrej Adamuščin, 2015 

4 

5 

3 

2 

1 



Thank you for your attention! 

Discussion 
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